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The Sky’s the Limit

When Designing a Building, Architects Consider All Sorts of Creative and Crazy Ideas

3. That’s it! It’s the perfect combination.

he mext time you sit down with pe-
per and markers, a box of art sip-
plies or a hlock of clay, try this: Let

your mind go, and don't worry
about what you're making. The result might
Surprise you.

That's how the new building on 15th
Street in Northwest Washington, next door
1o KidsPost, got its start a few years ago. De-
signers with the architecture firm Hickok
Cole put on paper whatever crazy ideas
came to mind.

“Tive list wan then narmowed by lead archi-
tects Atsushi Ishizald and Chuong Cao.
Along the way, each of them created an im-
portant drawing that contributed greatly to
the final look of the building. You can see the

progress in the sketches and photo on this page.

“Being an architect is similar to being an artist,”
sajd Cao. “You get a canvas — except our canvas is
seldom ever blank.”

That's because most architects try to make their
new buildings fit in with the existing environment.
As Cao puts it: “Every site has its uniqueness.”

In the case of the 15th Street building, called Co-
lumbia Center, the two architects wanted to make
the block more open and welcoming. Several near-
by buildings have dark glass and lots of concrets,
which makes the area feel like 3 canyon, they said.

Ishizaki wanted to break up the nerrow corridor

af bulldings. 1 grew up in a house with a long, dark
carridor and one dim light — and the hathroom at
the end." e said. “It always scared me.”

He and Cao used a lot of clear glass to give the
butlding a lighter, more inviting fesl. They also an-
gled the outside walls so that there isa’t one long,
flat side. “The shape of it, it's |be an embrace,” Cao

The glass, meanwhile, creates an open,
welcoming feel.

Cao and Ishizski say the owner of the $44 million
building, a company called Monument Realty, paid
extra to allow the architects time to be o creative,
1t's mot always like that, but for these two architects,
it's always fun to build buildings, no matter
what.

“Thers's potential in anything,”
said Ishizaki."You just have to take it
and make the best of it. That's where
§ the jovis”

= Margaret Webb Pressier

2. Oooh, very

creative, but
too daring.
From desigii to realliy:

The building will be ready to
oipan st the end of next month.
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According to Plan

Architects Atsushi Ishizakl, left,
and Chuong Cao have four goals
when they design a buliding,

It mmust:

# Function properly. The building has
to be solid and safs.

® Look good in its surroundings. They
don't want the building to seem out
of place.

= Have a “big idea.” This is the
message that the bullding
communicates — such as the
welcoming, light feel of Columbia
Center,

® Please the client, because it's the
site owner whe |s paying the bill,
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